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This guide explains the elements of the
WorldSkills London 2011 visual identity
and explains how to use them to create
our ‘look and feel’ in a consistent and
relevant way.



The Bigl Am...




Section 1 —Our logo mark

Our logo

1.1 Our logo

1.4 Size and position

1.5 Sponsors logos




Our logo

The WorldSkills London 2011 logo has
been created with the endorsement
of WorldSkills International.

Logo for use across

all UK applications

A WorldSkills London 2011 logo and
descriptor has been specially created for
use across all domestic/UK applications.
This section describes how to create
the logo and how it is to be applied to
ensure maximum clarity and legibility.
The consistent and correct application
of the logo and descriptor is required

in order to present a strong and
coherentimage. This will reinforce

the core values of WorldSkills
International and ensure awareness
and recognition of the organisation.

Principles
—The full colour logo should always
sit on a white or gold background.
—Where the logo sits on a colour, one
of the mono versions should be used.
— It should always be reproduced
from original artwork.
—Never alter, redraw or recreate
the logo in any way.

On certain applications, such as
merchandise and uniforms, where
space is limited, the logo can be
used without the ‘Showcasing skills
that shape our world" descriptor.
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Our logo

Best practice

Shown here are some examples
of things that should not be done
with the logo.

Do not omit the symbol (the hand).
Do not omit the ‘London 2011".

Do not change the proportions.
Do not reposition the symbol.

Do not reposition or change

the relationship of any elements

of the logo or descriptor.

7 Do not distort.

8 Donotangle.
9

1

AUV h WN=

Do not change the colours.
0 Do not reproduce in a single

colour other than black.

11 Do not convert to greyscale.

12 Do not position the logo and
descriptor in a shape.

13 Do not put a drop shadow
or halo on the logo.

14 Do not outline the logo.

15 Do not create the logo in 3D.

16 Do not add additional elements.

Do not use the logotype on its own.

Londg 2011
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at shape our world
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The logo is an important part of our 1 \ 2
identity and it is important to ensure , \ A\
its presence in all our communications. a\ﬂlj ~\\.\V/
worldskills prordstdle
Clear space London 2011
The logo should always be surrounded A
Showcasing skills
by an area of clear space, free from that shape our world
other graphic elements. The minimum
clear space around the logo should 23mm 15mm

be equal to the width of the letter
‘W’ in the logo.

Minimum size

Minimum size

The minimum size is the smallest size

at which the logo can be reproduced.

It is not a recommended size and should

only be used when space is very limited. L

In instances where the logo needs

to be used below the recommended WO r S I S
minimum size (1) then descriptor text

can be removed to allow the logo to be

reproduced at a smaller size (2). LO n O n 2 O 1 1
1 Minimum size for logo with

descriptor text.
2 Minimum size for logo
without descriptor text.

Showcasing skills %@
that shape our world world skills
L.ondon 2011

WorldSkills London 2011 logo clear space area Logo without descriptor clear space area
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These are the recommended sizes for

60 12
the logo on standard A size formats. .
§W
worldskills
London 2011
T 60 12
8.5 12
A\
Q
sl \W
worldskills
London 2011
Showcasing skills
that shape our world
30 75
42 85
N 75
2D 8.5
worldskills \‘
London 2011
W
worldskills
London 2011
Showcasing skills
‘that shape our world
30 7.5
75
A
W
worldskills
London 2011

All measurements are in millimetres AS A4 A3



Premier Sponsors logos

It is important to place the Sponsors
logos so they work in harmony with
the WorldSkills London 2011 logo but
without it reducing its visual impact.

— Align the Sponsors logos with
the WorldSkills London 2011
logo, as shown.

— Preferred position of the Sponsors
logos is bottom left corner.

— All sponsors logos are locked into
the bottom of the page by a 0.5pt
rule which should be positioned as
shown opposite. The rule should
go from the left margin to the right.

Wherever the Sponsors logos are
applied they should be accompanied by
a rule and the line ‘Premier Sponsors'.
Correct application is shown opposite.

A\

A
world skiils
London 2011

Showcasing skills
that shape our world

Premier
Sponsors.

City&s
Guilds

&P  ukskills

Sponsors logos positions and size
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Section 2 — Colour palette Colour palette

2.1 Colour palette
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Our colours can be used to create
recognition for our identity.

Primary palette

There are three main colours in our
visual identity. These can be used
across all communications.

BLACK PANTONE 871 (GOLD) PANTONE 130
COMOYOK100 C30M35Y70K10 CO M35 Y100 KO
Secondary palette ROGOBO R170 G145 BS0 R240 G171 BO

Supporting these main colours are

a palette of seven secondary colours
that link to the competition skills
zones and used in smaller quantities
than the primary colours. They should
always be used in conjunction with
the primary colour palette and never
overpower them.

— Always reproduce the colours using
the specifications shown here.

— Do not add your own colours to
the palette.

—When applying type over the colours
always ensure there is enough contrast
between the text colour and the

S ENGINEERING ARTS AGRICULTURE RETAIL L.T. CONSTRUCTION HEALTH
baCkg round colour to ensure Ieg ibil lty' PANTONE RED 032 PANTONE 248 PANTONE 355 PANTONE MAGENTA PANTONE 2925 PANTONE 1585 PANTONE 360
CO M87 Y60 KO C48 M100 YO KO €94 MO Y100 KO COM100 YO KO C85 MO021 YO KO CO M63 Y97 KO C64 MO Y80 KO

R237 G41 B57 R155 G24 B137 RO G155 B58 R209 GO B116 RO G152 B219 R255 G109 B34 R97 G194 B8O



SeCtIOH 3 — Typography Typography

3.1 Rita

3.2 Frutiger

3.3 Lucida Sans

3.4 H&Js

3.5 Wordbank

LIAM..
JUST THE
RIGHT TYPE
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[Am...
— Chunky, bold and impactful
—Used for large headlines
—Only available in caps
— A special cut exclusive to
WorldSkills London 2011

Setting Rita Special correctly:
—Leading should be set to 80%
of the type size (a)
—Kerning should be set to Metrics (b)
—Tracking should be set to +5 (c)
—The ellipses should be kerned out to +15

Example for 100pt type:
.E[‘%lcunt ij T T 3‘" Juemcs ij
2rr Binn ) B
Example for 170pt type:
IT% 170 pt ij ™ T T A'\_;V :Metrics ij
Altfue B ™ T F | MW B

ABCDEFCHIJKLM
NOPQRSTUVWXYZ
01234567890 ..:;:!£°%H6&*?



Text typeface

[Am...

— The WorldSkills London 2011
core text typeface and should be
used across all communications

—Only to be used in Light and Bold

— Perfect for body copy and large
blocks of text

— Most legible when ranged left

—Not to be used in all caps

—Please Note:
This typeface should not be used
with any ‘l Am..." messaging.
Rita Special is the only font to
be used for this purpose.

3.2
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abcdefghijklmnopgrstuvwxyz abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIUKLMNOPQRSTUVWXYZ
1234567890!@£$ % N&*();:",."? 1234567890!@£% % *&*();:",."?
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[Am...

—Only to be used on platforms
when Frutiger is not available,
such as web applications

—Only to be used in Regular
and Demi Bold

— Most legible when ranged left

—Not to be used in all caps

—Please Note:
This typeface should not be used
with any ‘l Am..." messaging.
Rita Special is the only font to
be used for this purpose.

Lucida Sans Regular Lucida Sans Demi Bold
abcdefghijklmnopgrstuvwxyz abcdefghijkimnopqrstuvwxyz
ABCDEFGHUKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@£$%A&*();’,.”? 1234567890!@£$%A&*();:’,.”?



Hyphenation
and justification

Hyphenation

Automatic hyphenation should

be switched off for your layout.

This can be done in the Hyphenation
window in InDesign and the H&Js
window in QuarkXpress.

Justification

Justification Word Spacing should
be set to Minimum 80%, Desired
80% and Maximum 80%. This
can be done in the Justification
window in InDesign and the

H&Js window in QuarkXpress.

Hyphenation Settings

— ] Hyphenate
Words with at Least:
After First:

Before Last:

Hyphen Limit:

LR R

letters
letters
letters

hyphens

Hyphenation Zone: 12.7 mm

Battar Spacing

Fawer Hyphans

z Hyphenate Capitalised Words f Hyphenate Last Word

] Preview

Hyphenation for InDesign

Justification

Minimum Desired Maximum

Waord Spacing: 80% B0% 80%

Letter Spacing: 0% 0% 0%

Glyph Scaling: | 100% 100% 1009

Auto Leading: 120%

Single Word Justification: = Full Justify @ -

Composer: " Adobe Paragraph Composer

] Preview

Justification for InDesign
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Messaging — Wordbank

The example phrases opposite are
from the WorldSkills London 2011
wordbank and can be used to follow
on from the | Am.. Some are generic
phrases about the event and others
can be tailored to a specific skill.

Tone of voice is important to ensure
we engage with the audience, below
are some key things to consider when
creating messaging:

Youthful
The primary target audience are
11-19 year olds

Engaging
Attention grabbing, getting our
message across

Appropriate
Make sure we don't sound like
‘dads’ trying to be 'hip’

Fresh
Something new, unique and exciting,
that they haven't seen before

3.5
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A PURE DIAMOND
Jewellery IN THE
GROOVE
THE STAR ON THE |
ltO.llD 'l" Joinery
OF THE SHOW SUCCESS
RAISING MY
PROFILE
GOING PLACES
THE MAIN EVENT S
TALENT THE TALK
HUNT OF THE TOWN
A CGUIDING LIGHT
DEVELOPING
MY FUTURE
HEE WORKFORCE
INWVESTING
THE ICING IN THE CIVING 110%
ONTHECAKE gpynyRe ACUT
Confectionary ABOVE
THE REST
GAINING A Hairdressing UYNEARTHING
COMPETITIVE FRESH TALENT
EDCGE WHERE IT'S AT
A HIGH FLYER
n Bnlell'l' spnn“ Aircraft Maintenance
Welding MOVING



Section 4 — Grids and layouts Grids and layouts

4.1 Grid for A4 and above

4.2 Grid for A5 and below

4.3 Examples

4.5 Brochure grids




Grid for A sizes
(A4 -A0)

The basis of all our literature is the grid.

— Our basic grid consists of four columns.

—The grid shown here is for A4
pages — this should be used as a guide
for other format sizes.

a Introduction copy, event date
and location, call to action and
website address. Avoid using
a type size below 8pt.

b Bullet points detailing what's
on offer at the event. Avoid using
a type size below 8pt.

¢ WorldSkills London 2011 logo. For
sizing information see page 1.4

d Main headline. See Word Bank
for examples of possible head lines
and typography guidance on page
3.1 for guidance on how to set
the font

e Sponsors logos. For guidance on
sizing and positioning see page 1.5

Headline type in Rita special should
be aligned to the bottom left of a
page wherever possible.

ﬁ‘

10mm 4mm 4mm 4mm 10mm
e he greatest skills Q ind out about the wealth of o
\Competition, careers and ther inspiring career and job
jobs event on the planet. pportunities
\Worldskills London 2011 [Meet 1005 of top employers
Be part ofit! uch as BT, Cisco, Honda, L'Oréal AN
5-8 October 2011 bnd others |d k'"
ExCeL London WOrla sKills
Have a Go and try your hand
Register online now for ft 100s of skills London 201 1
i y tickets
/atch 1,000 young people from . .
2011.com/visit | pcross the globe compete to Showcasing skills
e the best in their chosen skill that shape our world

Have you signed up yet?

Qs Cityse
Guilds

W ukslHns

4.1

WorldSkills London 2011
Visual identity guidelines



Grid for small sizes
(A5 and below)

On sizes A5 and below the grid
should be changed from a four
to a six column grid.

On applications where two columns
becomes to small to fit 7pt copy in then

the text can run across four columns (b).

3mm 3mm 3mm 3mm

4.2
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5mm 2mm 2mm 2mm 2mm 2mm 5mm

The greatest skill§ Competition,  Find out about the wealth

careers and jobs gvent on of inspiring career and job
the planet, opportunities
orldSkills Lgndpn 2011

it!
pe part of ! ncluding Sierpens, BAE
5-8 October 2011 Systems, Horda) Mitutoyo,
ExCel London Festo and many pthers
Register online|now for Have a Go at 100s of
complimentary tickets nteractive activities

worldskillslondon2011.com

Meet 100s of|top employers

atch 1,000 youyng people
from across the globe
compete to be the best

n their chosen skill

Have you registered yet?

he greafest skills Cdmipetition, £afeers
and jobs event on the planet,
0

orldSkills|London 20(11, Be part of it! P"
. q worldskills
5-8 October 2011,[ExCeL Londpn London 201
Register|online now for complimentary| ing skills
tickets worldskillslondon2011.com thajshipe our worlg

Find out abput the | Have a Go at 100s of
ealth of inspiring | |nteractive activities
g?)rss:tin?t é)sb atch 1,000 young
people from across
Meet 100s of top the globg compete
employefs including| to be the pestin
Siemens,[BAE their chogen skill

Systems, [Honda
and many athers

Have you|registered?|

Premier
[Sponsors

Cyde (> i

a) A5
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S !
world skills
London 2011

Showecasing skills
that shape our world
Register online now for
complimentary tickets

worldskillslondon2011.com/visit

The greatest skills Competition,
careers and jobs event on the
planet. WorldSkills London 2011
Be part of it!

b/
5-8 October 20 : 7 worldskills
ExCeL Londol 0s of skils == London 2011

Showtcasing skills

[ that shape our world

o :
Cityer  III® ukskills Cunde «IED®  Lkskills

City&p -
CorLE JITI®  kskills




Example templates
and newsletters
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et
world skills
London 2011
Showrasing skils
that shape cur world
Time is running out Register before 15 July to This event is coming to the UK
1o register for your quarantee your place (best for the first time in decades and
complimentary tickets days to visit; Weds/Fri/ thousands of schools and colleges will be
and preferred timeslots ~ Saturday for free coach AN\ attending. We would encourage all parents, W
at WorldSkills London parking) Travel bursary = young people and employers to visit, see 2
201.With thousandsof  now available for schools. mrld skl"s the best talent in the world and Have a Go World skl“s
visitors already confirmed,  Call 0845 463 2011 or LOI']dOF] 2011 at the skills on offer. Be part of it! London 2011
don't miss out. book online at idtan Jones,
i él.\-l Eracasive WorkSiils London 7011 _ ; G“rlds kskills
Showcasing skills Showecasing skills
that shape our world that shape our wodd
‘WaorldSkills London 2011 / e-newsletter / 00.00.2011
S8 0cioberaot fn.i‘iﬁ"’.‘fcf;m Gk Put any large longer headlines here and
T 1] l n“ o in 26pt Lucida Sans Demi bold, 60% black
BN E

Don’t let your students miss this once in a generation opportunity.
WorldSkills London 2011 (5-8 October, ExCel London) will inspire and
ignite the passions of young people to learn from the world’s best.

_15‘:2_\ pecole Nomiadios mmm e highly What Here to help
£ t one of 46 skills i For the first tirme in 22 years, o help you promate the eve

— Awealth of inspinng career I "",.L.._“‘

i " the four

musj::mpmm s
= * 2. Have a Go W Twwst LR

&UI.CMMMML’OI“ Méir gach
~Havea Goal W0 of interactive.  visitors can Have a Goat

acthities Iieactive bita-cie actities Teaching Resource Packs for schools
= 100 wanr iy = i

collages sectons. f .

= Sl w0, ) Find out about the wealth {khouch ened s
Plan your visit - Nll!i(‘nalulmm ¢ inspiring career and job Ll
Wewant robatics o lardscape ga g opportunities
Inspited and come from out more about
u,mm."mﬁw Four Stawciie stages wil o Meet 1005 of & WorkiSkils London 2011 view i
and informed about !helr!uule :":m stimulating and the: "H";i”']':r;"s'- '"‘;;}"’;"‘; London 2011 sducation ponal
CaEErs. 201 D'Ww"“"‘ workdsk: don2ot.

i . schook
i S0 hrd coleges. See you at WordSkils London 2011

Interactive joumey.

Don't just take our word for it, take a look at the action and see WorldSkills London 2011 come to life
here and visit the website for more information worldskillslondon.com/visit

Gty I  ukskills

To help make WorldSkills London 2011 the greatest skills and
careers event in the world; inspiring and igniting the passions
of young people to learn from the world's best.

- Ower Y00 Showcase
wirsning schools and colleges

gister now at

ww:ummnmmmn

If you require further information, please feel free to call 01823 362800
or email mark.mitchell@prospects.co.uk who will be happy to assist.

Sk 61
G&};ﬁg I  ukskills

eried here in 14ptL

to take plac
we want to seize this opportunity to spark the career a
not just of competitors but of young people across the cc-unll\r

In arder to achieve this we have developed a range of education resources

designed to complement and support national and vocatienal curricula.

WorldSkills London 2011 awarded
Silver gilt at RHS Chelsea

W lee | b

_fI& R
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10mm 4mm 4mm 4mm 4mm 4mm 20mm  20mm 4mm 4mm 4mm 4mm 4mm 10mm
General principles 10mm
. — 0 or—s‘ﬂ‘ﬂrom th to 8th October Q mqurchusecs?\x/m‘ el culs‘ntsequ‘mphc? d\rlm,autgx?erorep atf r,vt;mbquamqu\dus
i orenda sectur? Voldrem. Itatquatem autem|  Holuptas doleniti au{ offici blaborepra
Eye catching use of type 1] ot come aniiipinusat P e vamadsdf uiotnasos | o son gaone ol conean
P . . . . " ue nonseru mauunt paditi core conet fugia| ~ ferspitem estem expbd huam fugiandiam
Rita is bold and full of impact so use [This event is corning to the UK fpr the first international yodational skills | [usdearum B o troporest o feam dem derum
cadesland Bong: )
. . . . . 5 1 competition in/the world, ererro quam re, odifas t, sit ut voluptatur, | Eos dolum etur, que pisfjuias maxim atur
It blg for attention grabblng headlines. and colleges will be attending. We would Worf:iskills Lohdon 2011 uisciet utem es verdvit et perit ulparit utem
M E pis adigni atus nim estrum Qui tempere sitatur gis da vera adit quatur ad
encourage all|parents, young people and
9! ! incte pero et endenji s|s, test, odis quaspid|  fuibeate molorum dui therumqu ossinum hil
Grid structure employers to Vvisit, see the best talentin Whether cc ing, lexcepere ditirest a sif eget earchil etratur |  pos molore vendunt{ut fstrum acernatem
tthe world and Have a Go at the skills on offer. Spectating, ' : a seque landusae valugitas et am excerrum |  Exceperunt, quation|sequis di iminum ressi
. P o utet a qui te dolupth doluptatiis et que ne it offictemauod mafnihilis et qui core num
Brochures should be set up to the six Be part of ! partnering or i1 R e AR B 5 . o oo i et
. . IAidan Jones, tthere are lots of opportunities | bunt, excearit od enem dloluptatia di que onem qui tem audis alla consequunt
column gr|d opposite, try to keep all [Chief Executive Worldskills London 2011 to be involvediwith the et quiimi, te necea robis as il in coreicatur | illaceris molo mi, sapeks magnis nos estinvel
_ A Inost exciting, jnflusive and laccae. Et hiliquatem |n gratent re, et eium digenet quam quishudtem qui similiquo
[nost ex 4 A lexperes est fuga. An, tast ellupta dolupicto | fFonsequunt lit abordhefit, sectae. At aut
text and Imagery on the grld '! inspirational WorldSkills s ad experorum, cdmiit excestoria serciati | hm velent ut vitiusar sifi nobita comnis
Competition eyer. um est, tesendipsuf ddlenda perionsequat |~ fiue voluptae. Dolec{isdfae sum is eir, ut
est, sitatum estem. Facfus et quatem num | pmmodiam inus essenia ecaerem quas
Space . . unt, quam, corro vojoréptas dolo essitatem |  kunt ea doluptaspid fugm eaqui undios pa
[The journey is underway. lea simolendae sant arcillipis quunt accabo. | - fus dolut ut as exerelnifictur ra am eostion
Try to leave space on the spreads so the Be part of it. Fverata serfere stiunfqus ni totat equos dolupta ad aliafiam eaquodio
., R ent quo enistio to bea pum endamen
(Giati reria dis parumduidiest aliam et Hamusci endandi pshectum que volupicid
reader isn't overwhelmed by things to Bt G pl i vtom natem | Bt tonn 2o s
: ; bxerferum est reseqUo dum nonsed quam | - feperistisquo dolordiu
look at and take it. Use size and scale to e S
millor esciis eum, offici Lite deribusam,

get a good hierarchy of information. i intatcuist ultant auodt

nagnim aut quo corfse pum, aut odi
ffictem. Peliam re efinjnusandis explace

sitibus quas ma sanglitdtia del enet
Imagery and colour . s e
Use imagery and colour to bring S

pages to life.

a Large headline
b Quotes should be set in Frutiger
and framed by Rita quote marks
¢ Subheaders should be set in
Frutiger 65 Bold
d Body copy should be set in
Frutiger 45 Light
e Page numbers and footer information

WorldSkills London 2011
15mm
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laSkils London 201

odias 2t it utvoluptatur,

quibeate molorum c ui herumau ssinum hil

,

mi, e necea nobis
asilin coreicatur.

consequunt it abore he 1t sectae. At aut
am velent utvitusar it nobita comnis
Juptae. Dol t

‘millrescis fiic te deribusam,

2um, autodi
offictern.

facesqisto magnim. o) enderum
ventbusanim nonea ptas sendaepuda
erum s i et oceum g

Worldskill London 2011

T

Em quicus eos eum

i TR
Voloreip. L exceart ode:
ter we(ea nobis
i accae et hil
pratentre, m,
odifas o, tellupta dol

uisciet utem es vercvit et perit iparit utem
d

it excestora

Kincte pero et endentl s, test, odis quaspic

Sitatum estem. Faccus &t quatem num sunt,
b

auteta qui
fenis etus ratus, ofict iaepero doluptatus,
punt, xceartodengndlutata i e

totat

(Giatireia s parumfuiest aliam et

Eta
Lok e T ere
experes est fuga. A, test ellpta dolupicto

Exerferum estresequo ¢um nonsed quam
i i acerioren te quiam, acessin

am)
fum est, tesendipsus delenda perionsequat
fest,sitatum este. Factus et quatem num
sunt, qua, corro vcloréptas dolo essitatem

. of
brmnim il ntatauisit fufutlant quodit
Jo conseleum, aut odi
bffictem. Peliam re et n nusandis explace
enet

)

E

Ssitibus quz

(Giatireria dis parumiquidest aliam et
digenditinto est, uipd sedivel ium hitatem

Ventibusanim nonecptas sendaepuda
Verum, aliuo dis micit e et faccur fuga.

uiniht aceriorem rom quiam, acessin
imillor escis eum, offci te deribusam,
fomnim il nitatauisit qui ut lant quodit
magniim aut quo corse sum, aut odi
ffictem. Peliam re et i nusandis explace
ssitibus quas ma sanditatia del enet

i, a ni quam quidus
Eituptas doerit oufoffc baborepra
fuam, su saciea const

os dolum etur, que s juias maxim atur?

4s da vera adit quatur ad.

erum, faccum fuga.

pcepenu, custorfequt i minu e

fuam sumdolpta e coseqe

Ponem quitem audha\a consequunt

fugiandiam

s dolum etur, que Nisquias maxim atur?

Quitempere sitatur as @3 vera adt quatur ad|

pdigenet
Eonsequunt it aborehet, sectae. At aut
m velent ut viiusarh ifi nobita comnis
Bue voluptae. Dolechscae sumis eiur, ut

Exceperunt, quation secuisdiminurm ressi

hugm eaq P
dolututas exerenictur raam eoston

bea eum endamen

nonem quitem audis all consequunt
hillacers molo mi,saels magnis nos estinvel
nigenet

Hamusc endandi pspectum que volupicid
fuaspiducit fuga. Etlqulinto conet qui te sus

consequunt it aborenent, sectae. At aut

‘que voluptae. Dolecusde sumis eiur, ut
rmodiamins i scaeem auss

i, a veni quam quicus
Holuptas dolenitiau offc blaborepra
i dolupta sae ea conseque

S e F o
sequos dolupta ad qLiaf am eaquodio.
v:muunemsﬂnmb‘z\‘um:ndamen

musci endand pszecium que volupicid
uaspiducit fuga. Et fuunto conet. qm(e sus,
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Using the | Am... campaign
on sponsors communications

Sponsors can include some of the

I Am.. branding within their own
communications, see below. There
are a suite of sponsorship logos and
square flashes that can be applied.
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Merchandise examples

Tshirt

Pen

(AN PUTTINE PEN

Water bottle

Button badges

We're proud to be supporting
the talent of the futureat
WorldSkills London 20

m
wor\dsk'\“s\ondonZO‘l 1.co

Stickers
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Getin touch

James Renwick

Head of Marketing and Communications
WorldSkills London 2011

T +44(0)20 7429 2869

E jrenwick@worldskillslondon2011.com
Or your account manager at WorldSkills London 2011
E sponsor@worldskillsiondon2011.com

N

worldskills
London 2011

Showcasing skills
that shape our world



